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Trust Is Essential for Reputation Edelman



Trust in US Business Declining While 
Economic Competitors’ Is Rising Edelman



Ethical Ratings Correlate With 

Consumer and Financial Preference

Highest Positive 
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Impact on Market Value Can Be 
Calculated
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Market demand drives performance 
specificity for inputs and outcomes.

Client
Market
Value*

*

Tangible Financial 
Drivers

Revenue

Intangible Drivers

Factors
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Reputation Messages Have a 
Persistent Impact on Stock Trading

Fare Stories
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Positive revenue stories have a life of about two months.  The maximum occurs at 
cumulative 17 days stories with stock at  22 days



The Impact of Crises on 
Reputation and Shareholder Value



2011 Disclosure Trends: Perception 
Formed Through Interaction

Common Practice

Communication
One way communication 

Single co. progress report 

Voluntary reporting

Standards
Verification as option

Ad hoc standards 

Corporate boundary definition

Emerging Trend

Multi-stakeholder dialogue

Industry benchmarking

Mandatory reporting

Assurance

Global standards

Dialogue set definition



Impressions Are Created on Media 
the Company Does NOT Control

http://i.bnet.com/blogs/graphic-fb-vs-web-traffic.png


Benchmarking Best Ethical Practices
 Establish Vision & Goals

 Make Senior Leadership Commitment

 Implement Training

 Create Ethical Organizational Culture

 Establish Ethical Infrastructure, Rules & Policies 

 Enact Discipline, Rewards and Measures

 Measure, Research and Assess - Repeatedly

 Provide Advice & Support

 Communicate and Be Transparent





Thank You
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